
 

    

MIP LONDON 2026 ANNOUNCES MORE THAN 250 BUYERS TO DATE 

THREE DAY MARKET TO KICK OFF WITH BUYERS’ SUNDAY PROGRAMME 

 

 

   

Paris, 5 December 2025 – MIP LONDON today announced more than 250 
buyers to date are confirmed to attend the second edition of the multi-genre 
international TV and streaming content market taking place at the IET London 
and Savoy Hotel from Sunday 22-Tuesday 24 February 2026. 

MIP LONDON is designed to unite digital creators, television producers, 
platforms, distributors, buyers, and brands across all genres. The first edition 
in February 2025 welcomed over 2 800 delegates from 47 countries.  

“MIP LONDON’s first edition successfully drew more international buyers, 
distributors, producers, and therefore more opportunities, to what has become 
such a key week in the international industry calendar in London.” said Lucy 
Smith, Director of MIP LONDON and MIPCOM CANNES.  “For our second 
edition MIP LONDON goes beyond traditional television by joining the dots with 
the transformational digital side of the business including creators, brands, 



microdramas, podcasting, and of course the dominant subject on everyone’s 
agenda, AI.” 

The 250+ buyers confirmed to date include key acquisitions and 
commissioning executives from Amazon Studios, Netflix, Warner Bros. 
Discovery, Paramount, National Geographic, Nickelodeon International, 
MUBI, Sky, ZDF, RTL, RTE, Nine Entertainment, Red Bull Media House, Al 
Jazeera International, TV 2 Norway, TV Nova, Reshet, Britbox International, 
Kidstream, Bellmedia, Viasat, ITV, BBC, AMC Networks, Globo, PBS, The 
Walt Disney Company and Samsung.   

For its second edition, MIP LONDON has made improvements to the format, 
moving to a 3-day schedule Sunday to Tuesday running 8.30 am to 7pm daily. 
New for 2026, MIP LONDON will start off the busy content week with a new 
buyers-focused Sunday and will offer a greater emphasis on matchmaking 
running across all days. The programme will feature screenings, showcases 
and an insight-driven, future-focused conference agenda, details of which will 
be announced over the coming weeks. An initial At-A-Glance Schedule can be 
found here.  

An opening buyers-focused Sunday at MIP LONDON will see an expanded 
data-led market intelligence programme delivering the latest intel, trends and 
content discovery to support acquisitions strategies for the week – these 
include a special London edition of Fresh TV from The WIT, and exclusive 
presentations from Ampere Analysis and Glance.   

Also new to MIP LONDON 2026, is an enhanced Hosted Buyer Programme, 
bringing together buyers and delegates through curated, pre-scheduled 
meetings. All underpinned by the MIP LONDON result-driven matchmaking 
platform designed to spark meaningful connections and commercial growth. 
Open to all participants, it ensures every attendee can access targeted 
opportunities, meet the right partners and maximise their time. As last year, 
MIP LONDON will be free to attend for all qualified buyers. 

 
 

Further information 

MIP LONDON - Patrick Keegan patrick@pk-consults.com 

   
 

https://www.mip-london.com/content/dam/sitebuilder/rm/mip-london/2026/pdf/MIPLONDON26-Overview-Programme.pdf.coredownload.648556484.pdf?elqTrackId=808F33797DE71104F1A071443AF638B7&elqTrack=true
mailto:patrick@pk-consults.com?elqTrackId=4E32EC09766336C4CEA488DFF117F972&elqTrack=true


Further Details For 2026 

A reimagined layout sees IET LONDON operating as the centre of the market, 
hosting main programme and marketplace with a mix of meeting tables and 
spaces embedded with networking areas and a daily networking breakfast 
from 08.30, and The Savoy as the home of summits, roundtables, 
matchmaking sessions and social mixers. 

Mainstage keynotes, summits and sessions will come under the theme Joining 
The Dots: Finding The Value, spanning multiple genres and staging in-depth 
focuses on areas including AI, Brand Entertainment, Podcasting, Microdramas 
and the Creator Economy. 

MIP LONDON will host a Kids Summit on Tuesday 24 February. 

Accreditation at the Early Bird rate of £460 plus VAT till 15th December 2025 for 
all three days - further information can be found here.  

About RX FRANCE 

RX is a global leader in events and exhibitions, leveraging industry expertise, 
data, and technology to build businesses for individuals, communities, and 
organisations. With a presence in 25 countries across 42 industry sectors, RX 
hosts approximately 350 events annually. RX is committed to creating an 
inclusive work environment for all our people. RX empowers businesses to 
thrive by leveraging data-driven insights and digital solutions. RX is part of 
RELX, a global provider of information-based analytics and decision tools for 
professional and business customers. For more information, visit 
www.rxglobal.com. 

RX France creates high level, world-class and market leader meeting places, 
covering 15 industry sectors, including MIPIM, MAPIC, Batimat, Pollutec, 
EquipHotel, SITL, IFTM, Big Data & AI Paris, MIPCOM, Paris Photo, 
Maison&Objet*… and many more. RX France’s events take place in France, 
Hong Kong, Italy and Mexico. For more information, visit www.rxglobal.fr 

*Organised by Safi, a subsidiary of RX France and Ateliers d'Art de France 

   

STAY CONNECTED 

                      

 
  
 

https://www.mip-london.com/en-gb/join-miplondon.html?elqTrackId=00F14C9F0038E8631A696A397148742C&elqTrack=true
https://www.twitter.com/mip?elqTrackId=30d351055b62482b9bbacd08af187f22&elqTrack=true
https://www.facebook.com/mipmarkets?elqTrackId=52f30845da364e03a314fe1763c49966&elqTrack=true
https://www.linkedin.com/showcase/mipmarkets/?elqTrackId=f176e4a4f4654669943369c9f04c2704&elqTrack=true
https://instagram.com/mipmarkets?elqTrackId=e7b6986dcec44fb8bdd5eab64fe7234f&elqTrack=true
https://www.tiktok.com/@mipmarkets?elqTrackId=4bf95df4c4d8484592d6d51604dc739e&elqTrack=true
https://www.youtube.com/user/mipmarkets?elqTrackId=05d13a4d6cc14554b79d4031c9cde842&elqTrack=true
http://www.rxglobal.com/?elqTrackId=b6f5d758e32f4825a060648aad5cdd80&elqTrack=true

